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2. WHY DOES GLOBALISATION
MATTER?
2.1 GLOBALISATION: A DEFINITION

Globalisation has become so central to present day
discussions about the future development of society
that there are arguably more opinions than points of
agreement about what it means, let alone whether it is
seen as a positive or negative phenomenon.

Countries like the USA and China
are comparable to entire continents.
As a result, they may interact with other
countries to a lesser extent than smaller
countries do.

The Cambridge Dictionary offers two related definitions:
“the increase of trade around the world, especially
by large companies producing and trading goods in
many different countries”
“a situation in which available goods and services,
or social and cultural influences, gradually become
similar in all parts of the world”
While the term “globalisation” appears to have been
coined only in the 1950s, the general consensus is that
its origins go back much further, and indeed, there is
even some dispute as to how far globalisation really is a
modern and transformative phenomenon and how far it
is simply a continuation of “history”.
Figure 2 This view of Salvador, one-time
capital of Brazil, might have been taken
on any continent of the world.

8|

While globalisation is typically seen in terms of links
and connections between countries, similar links within
countries, particularly within larger countries, are also
important. In terms of geographical and economic
scale, countries like the USA and China are comparable
to entire continents. As a result, they may interact
with other countries to a lesser extent than smaller
countries do. They may be technically less “globalised”,
but they are prone to the same forces which promote
globalisation.
For the purposes of this paper, globalisation is seen as
combining at least four major forces. None of these
forces are completely one-directional, and in each
case, there are arguments that globalisation also brings
problems which can reduce or even completely negate
the alleged benefits of globalisation.
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8. GLOBALISATION – THE IMPACT ON
BUILDING SERVICES
In one respect a building is something that by definition
is local rather than global. A building exists in a specific
limited place for a limited period and most buildings are
immobile. However, the services around buildings are
being globalised in a number of important ways.

8.1 A COMMON GLOBAL BUILDING
FORMAT?

It has become a truism to say that large cities in the
world look increasingly similar. The International
Style of architecture which emerged in the 1920s is
increasingly being seen as the norm, despite some
variations and reactions. Whether buildings’ structure
and appearance reflect their function, or whether they
are embellished with decorative “frills”, the basis of
the use of steel frames and large amounts of glass,
sometime augmented by materials such as reinforced
concrete, has become the preferred form at least for
non-residential buildings.
Figure 23 Retail mall in Beijing, April 2016

The photograph in Figure 23 might have been taken
at an upmarket shopping mall almost anywhere in the
world, with its steel and glass-framed façades. The
projected image of a model might perhaps be European
or North American. In fact, it was taken in a suburb of
Beijing.
Globalised popular culture is one factor. Another is that
multinational corporations may look for a similar style
and function of building in different locations around
the world

8.2 THE RESPONSE TO CLIMATE CHANGE

The response to climate change represents perhaps the
most obvious area in which building services are being
influenced at a global level. The Kyoto Protocol of 1992
and subsequent agreements such as the Copenhagen
Accord of 2009 include targets for reductions in
greenhouse gas emissions. These vary by country
based on factors such as current emissions and stage
of economic development. In addition, some important
countries have either not ratified or have withdrawn
from these accords.
Nonetheless, even in countries such as the US, where
the national government has been reluctant to commit,
action is often being taken at a local or state level,
with US states such as California leading the way. The
European Union has committed to ambitious targets to
reduce net emissions with milestones set for 2020 and
2050.
The result is a general pressure to reduce greenhouse
gases. Since in developed regions such as Europe
and North America, buildings account for some 40%
of energy consumption, the reduction in energy
consumption in buildings has become a key part of the
strategy for achieving this. While building standards
mean that new buildings have become increasingly
energy efficient (for example through insulation),
for existing buildings much depends on the services
deployed in the buildings – such as the way the HVAC or
lighting is controlled.

Source: Henry Lawson
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9. Conclusions

If and when a history of “Famous Last Words” comes
to be written, then the title of Francis Fukuyama’s 1992
book The End of History? will surely figure. The book
saw the 1990s as marking “not just ... the passing of
a particular period of post-war history, but the end
of history as such: that is, the end point of mankind’s
ideological evolution and the universalization of
Western liberal democracy as the final form of human
government”.
One could of course argue that Western liberal
democracy is best achieved through independent
nations acting autonomously with only limited
coordination, but even this interpretation does imply
the existence of universal values.
Ironically, the book’s publication coincided with the
beginning of an anti-globalisation movement. This has
proved all the more potent because both the left and
the right have found their own distinctive reasons to
want to combat or limit globalisation.
The right has tended to identify more with the nation
state as a source of identity, solidarity and personal
freedom and has increasingly questioned supranational
organisations or agreements as being contrary to
national interests. The left has often been specifically
mistrustful of global corporate interests.

Technology has been
key to the creation of a
globalised world.
Globalisation allows organisations to achieve the
advantages of economies of scale, to reach new markets
and to diversify risk. It also allows countries to specialise
in particular economic sectors and to gain the maximum
return. This is achieved through reducing barriers
to trade, such as tariffs. It can entail the creation of
complex production processes, often involving stages
in different countries. This has fed the growth in
multinational corporations with complex operations
spread across multiple locations.
Technology has been key to the creation of a globalised
world. This includes the advent of much faster, safer and
cheaper transport for both people and goods, and the
revolution in telecommunications which enables both
cheap and easy communication between people both
on a peer to peer basis and via social media, and the
transfer of digital information between different parts
of the world.
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